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(57) Abstract: A kind of personal and regional 
commercial television advertisement broadcasting 
system and the method thereof is disclosed. 
The system includes advertisement center (1), 
intellectual control module (2), display (3) and/or 
television (4). The advertisement center (1) is 
designed to collect and process advertisement 
information, advertisement client information, and 
advertisement user information, which including 
user data such as age, occupation, credit and so 
on. The intellectual control module (2) is designed 
to collect favorite program, users advertisement 
interests, viewing time and etc. on the permission 
of the user and provide the above information to the 
advertisement center (1). The advertisement center 
(1) and/or intellectual control module (2) make a 
decision of the advertisement broadcasting list of 
every channel for every user by using a decision 
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